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Articles

Thompson, Craig J. and Ankita Kumar (2022), “Analyzing the Cultural Contradictions of Authenticity: Theoretical and Managerial Insights from the Market Logic of Conscious Capitalism,” Journal of Marketing, 86 (5) 21-41.

[bookmark: _GoBack]Thompson, Craig J. and Anil Isisag (2022), “Beyond Existential and Neoliberal Explanations of Consumers’ Embodied Risk-Taking: CrossFit as an Articulation of Reflexive Modernization,” Journal of Consumer Culture, 22 (May), 311-330.

Thompson, Craig J. and Ankita Kumar (2021), “Beyond Consumer Responsibilization: Slow Food’s Actually Existing Neoliberalism,” Journal of Consumer Culture, 21 (2), ‍317–336

Thompson, Craig J. and Ankita Kumar (2020), “The Existential Dilemmas of Liquid Modernity and the Ideological Masking of Class Differences through Inconspicuous Consumption,” Marketing Theory, 20 (4), 555-560.

Thompson, Craig J. (2019), “The “Big Data” Myth and the Pitfalls of “Thick Data” Opportunism: On the Need for a Different Ontology of Markets and Consumption,” Journal of Marketing Management, 35 (3-4), 207-230. 

Thompson, Craig J., Paul Henry, and Fleura Bardhi (2018), “Theorizing Reactive Reflexivity: Lifestyle Displacement and Discordant Performances of Taste,” Journal of Consumer Research, October, 45 (3), 571-594.

Thompson, Craig J. and Tuba Üstüner (2015), “Women Skating on the Edge: Marketplace Performances as Ideological Edgework,” Journal of Consumer Research, 42 (August), 235-265. 

Humphreys, Ashlee and Craig J. Thompson (2014), “Branding Disaster: Re-establishing Trust through the Ideological Containment of Systemic Risk Anxieties,” Journal of Consumer Research, 41 (December), 877-910 [Lead article; equal contribution].

Thompson, Craig J., Eric Arnould, and Markus Giesler (2013), “Discursivity, Difference, and Disruption: Genealogical Reflections on the CCT Heteroglossia,” Marketing Theory, 13 (June), 149-174 [Lead Article].  

Coskuner-Balli, Gokcen and Craig J. Thompson (2013), “The Status Costs of Subordinate Cultural Capital: At-Home Fathers’ Collective Pursuit of Cultural Legitimacy through Capitalizing Consumption Practices,” Journal of Consumer Research, 40 (June), 19-41.  

 Üstüner, Tuba and Thompson, Craig J. (2012), “How Marketplace Performances Produce Interdependent Status Games and Contested Forms of Symbolic Capital,” Journal of Consumer Research, 38 (February), 796-814. 

Thompson, Craig J. (2011), “Understanding Consumption as Political and Moral Practice: Introduction to the Special Issue,” Journal of Consumer Culture, 11 (July), 139-144. 

Arsel, Zeynep and Craig Thompson (2011), “Demythologizing Consumption Practices: How Consumers Protect their Field-Dependent Capital from Devaluing Marketplace Myths,” Journal of Consumer Research, 37 (February), 791-806. 

Luedicke, Marius, Craig Thompson, and Markus Giesler (2010), “Consumer Identity Work as Moral Protagonism: How Myth and Ideology Animate a Brand-Mediated Moral Conflict,” Journal of Consumer Research, 36 (April), 1016-1032.

Thompson, Craig J. and Kelly Tian (2008), “Reconstructing the South: How Commercial Myths Compete for Identity Value through the Ideological Shaping of Popular Memories and Countermemories,” Journal of Consumer Research, 34 (February), 595-613. 

Thompson, Craig J. and Gokcen Coskuner-Balli (2007), “Enchanting Ethical Consumerism: The Case of Community Supported Agriculture,” Journal of Consumer Culture, 7 (November), 275-303 [Lead Article].

Thompson, Craig J. (2007), “A Carnivalesque Approach to the Politics of Consumption,” The ANNALS of the American Academy of Political and Social Science, 408 (May), 112-125.

Thompson, Craig J. and Gokcen Coskuner-Balli (2007), “Countervailing Market Responses to Corporate Co-optation and the Ideological Recruitment of Consumption Communities,” Journal of Consumer Research, 34 (August), 135-152.

Thompson, Craig J., Aric Rindfleisch, and Zeynep Arsel (2006), “Emotional Branding and the Strategic Value of the Doppelgänger Brand Image,” Journal of Marketing, 70 (January), 50-64.

Thompson, Craig J. (2005), “Consumer Risk Perceptions in a Community of Reflexive Doubt,” Journal of Consumer Research, 32 (September), 235-248.

Arnould, Eric J. and Craig J. Thompson (2005), “Consumer Culture Theory (CCT): Twenty Years of Research,” Journal of Consumer Research, 31 (March), 868-882. [Republished in the Journal of Consumer Research’s 40 year Anniversary issue as the most cited paper in the 2005 volume, http://jcr.oxfordjournals.org/content/jcrs-40th-anniversary]

	Thompson, Craig J. and Zeynep Arsel (2004), “The Starbucks Brandscape and Consumers’ (Anti-Corporate) Experiences of Glocalization,” Journal of Consumer Research, 31 (December), 631-642.

Holt, Douglas and Craig J. Thompson (2004), “Man-of-Action Heroes: The Pursuit of Heroic Masculinity in Everyday Consumption,” Journal of Consumer Research, 31 (September), 425-440.	

Thompson, Craig J. and Douglas B. Holt (2004), “How Do Men Grab the Phallus?: Gender Tourism in Everyday Consumption,” Journal of Consumer Culture, 4 (November), 313-338. 

Thompson, Craig J. (2004), “Marketplace Mythology and Discourses of Power,” Journal of Consumer Research, 31 (June), 162-180.

Thompson, Craig J. (2003), “Natural Health’s Narratives of Healing and the Ideological Production of Consumer Resistance,” The Sociological Quarterly, 44 (Winter), 81-108.  

	Thompson, Craig J. (2002), “A Re-inquiry on Re-inquiries: A Postmodern Proposal for a Critical Reflexive Approach,” Journal of Consumer Research, 29 (June), 142-145.

	Thompson, Craig J. and Maura Troester (2002), “Consumer Value Systems in the Age of Postmodern Fragmentation: The Case of the Natural Health Microculture,” Journal of Consumer Research, 28 (March), 550-571.

Thompson, Craig J. (2001), “The Postmodern Consumer: Defying Marketing Strategies through Playful Elusiveness,” Diamond Harvard Business Review, (translated and published in Japan), 6 (June), 111-114.

	Thompson, Craig J. and Siok Kuan Tambyah (1999), “Trying to Be Cosmopolitan,” Journal of Consumer Research, 26 (December), 214-241.

	Thompson, Craig J. and Elizabeth B. Hirschman (1999), “An Existential Analysis of the Body as a Consumption Project,” Consumption, Markets, & Culture, 2 (4), 401-448.

Thompson, Craig J. (1999), “A New Puritanism?,” Boston Review (Special issue on the politics of consumption), 24 (Summer), 17-18.

	Thompson Craig J., Barbara Stern, and Eric Arnould (1998), “Writing the Differences: Poststructural Pluralism, Retextualization, and the Construction of Reflexive Ethnographic Narratives in Consumer Research,” Consumption, Markets, & Culture, 2 (September), 105-160.

Barbara B. Stern, Craig J. Thompson, and Eric Arnould (1998), “Narrative Analysis of a Marketing Relationship: The Consumer's Perspective,” Psychology & Marketing, 15 (May), 195-214.

	Thompson, Craig J. (1997) “Interpreting Consumers: A Hermeneutical Framework for Deriving Marketing Insights from the Texts of Consumers' Consumption Stories,” Journal of Marketing Research, 24 (November), 438-455. [Reprinted in Consumer Behavior: Research and Influences, Vol.1, (2005) ed. Margaret Hogg, London: Sage.]

	Thompson, Craig J. and Diana Haytko (1997), “Speaking of Fashion: Consumers' Uses of Fashion Discourses and the Appropriation of Countervailing Cultural Meanings,” Journal of Consumer Research, 24 (June), 15-42. 

Hirschman Elizabeth C. and Craig J. Thompson (1997), “Why Media Matter: Towards a Richer Understanding of Consumers' Relationships with Advertising and Mass Media,” Journal of Advertising, 26 (Spring), 43-60. [Named one of the 15 best articles published in the journal’s 50-year history: https://www.tandfonline.com/journals/ujoa20/collections/50-Years-of-the-Journal-of-Advertising]

Thompson, Craig J. (1997), “A Commentary on Postmodern Marketing,” European Journal of Marketing (Special Issue on Postmodernism), 31 (3-4), 254-263.

	Thompson, Craig J. (1996) “Caring Consumers: Gendered Consumption Meanings and the Juggling Lifestyle,” Journal of Consumer Research, 22 (March), 388-407. 

	Thompson Craig J. (1995) “A Contextualist Approach to The Conceptualization and Study of Marketing Ethics,” Journal of Public Policy and Marketing, 14 (Fall), 177-191. [Lead article] 

	Thompson, Craig J. and Elizabeth Hirschman (1995), “Understanding the Socialized Body: A Poststructuralist Analysis of Consumers' Self-Conceptions, Body Images, and Self-Care Practices,” Journal of Consumer Research, 22 (September), 139-153. 
	
Thompson, Craig J., Howard R. Pollio, and William B. Locander (1994), “The Spoken and the Unspoken: A Hermeneutic Approach to Understanding the Cultural Viewpoints that Underlie Expressed Consumer Meanings,” Journal of Consumer Research, 21 (December), 432-452.

	Thompson, Craig J. (1993) “Modern Truth and Postmodern Incredulity: A Deconstruction of the Metanarrative of Scientific Truth in Marketing Research,” International Journal of Research in Marketing, 10 (August) 325-338. 	
	
	Thompson, Craig, William B. Locander, and Howard R. Pollio (1990), “The Lived Meaning of Free-Choice: An Existential-Phenomenological Description of the Everyday Consumer Experiences of Contemporary Married Women,” Journal of Consumer Research, 17 (December), 346-361.

	Thompson, Craig, William B. Locander, and Howard R. Pollio (1989), “Putting Consumer Experience Back Into Consumer Research: The Philosophy and Method of Existential-Phenomenology,” Journal of Consumer Research, 16 (September), 133-147. [Lead article, reprinted in Consumer Behavior: Research and Influences, Vol.1, (2005) ed. Margaret Hogg, London: Sage.]

Invited Essays

Thompson, Craig J. and Ankita Kumar (2022), “Socially Responsible Consumers – A Trojan Horse of Neoliberalism?”, NIM Marketing Intelligence Review, 14 (1), 19-23.

Drenten, Jenna Pauline Maclaran, Lisa Peñaloza, Craig J. Thompson (2020), “Un/Re/Doing Gender in Consumer Research: In Conversation with Pauline Maclaran, Lisa Peñaloza, and Craig Thompson,” Journal of the Association of Consumer Research, 6 (2), 296-305.

Giesler, Markus and Craig J. Thompson (2016), “Process Theorization in Cultural Consumer Research,” Journal of Consumer Research, 43 (4), 497-508.

Thompson, Craig J. (2014), “The Politics of Consumer Identity Work,” Journal of Consumer Research, Autumn Research Curation,” 40 (February), iii-vii [Invited introduction to curations issue].

Thompson, Craig J. (2011), “Understanding Consumption as Political and Moral Practice: Introduction to the Special Issue,” Journal of Consumer Culture, 11(2) 139-44.


Proceedings

Thompson, Craig J. (2017), “ACR Fellows Address: Consumer Research in the Age of Neoliberal Discontinuities: Incitements to Intellectual Edgework,” in Advances in Consumer Research, Volume 45, eds. Ayelet Gneezy, Vladas Griskevicius, and Patti Williams, Association for Consumer Research, Duluth, MN: University of Minnesota Duluth, 6-16.

Thompson, Craig J. (2006), “The McDonaldization of Enchantment and Consumers Practices of Re-enchantment: A Dialectical View of Transformative Consumption,” in Advances in Consumer Research, Vol. 33, eds. Cornelia Pechmann and Linda L. Price, Provo, UT: Association for Consumer Research, 352-254.
	
Thompson, Craig J. (2004), “Beyond Brand Image: Analyzing the Culture of Brands,” in Advances in Consumer Research, vol. 31, eds. Barbara Kahn and Mary Frances Luce, Provo, UT; Association for Consumer Research, 98-100. 

	Thompson, Craig J. (2004), “Suggestions for Effectively Positioning Interpretivist Consumer Research,” in Advances in Consumer Research, vol. 31, eds. Barbara Kahn and Mary Frances Luce, Provo, UT; Association for Consumer Research, 535-537.

	Thompson, Craig J. (1999), “Kiss the Ring and Other Acts of Subjugation (or) What Patriarchy Desires,” in Marketing Paradiso, eds. Stephen Brown and Anthony Patterson, University of Ulster: Belfast, Northern Ireland, 246-257.

	Thompson, Craig J. (1998), “A Hermeneutic Interpretation of Ella,” in Advances in Consumer Research, vol. 25, eds. Joe Alba and Wesley Hutchinson, Provo, UT; Association for Consumer Research, 05-108.

	Thompson, Craig J. and Siok Tambyah (1998), “Rethinking Theories of Consumer Culture Through Postmodern Analyses of Consumption and the Production of Hybrid Cultural Forms,” in Advances in Consumer Research, vol. 25, eds. Joe Alba and Wesley Hutchinson, Provo, UT; Association for Consumer Research,  58-59.

	Thompson, Craig J. (1997) “Jerry Maguire as a Redemptive Pilgrimage of the Market Man: Deconstructing a Tale of Masculinity, Marketing, Marxism, Mythopoetics, and the Therapeutic Recovery of Patriarchy,” in Marketing Illuminations, eds. Stephen Brown, Ann-Marie Doherty, and William Clarke, University of Ulster: Belfast, Northern Ireland, 67-82. 

	Thompson, Craig J. and Douglas B. Holt (1997), “Consuming Desire and Desirous Consumption: Toward a Deeper Understanding of the Social Construction of Consumer Wants and the Nature of Consumption Symbolism,” in Advances in Consumer Research, vol. 24, eds. Merrie Brucks and Debbie J. MacInnis, Provo, UT: Association for Consumer Research, 22-23.

	Thompson, Craig J. (1996), “A Phenomenological Exploration of the Experiences of Time Scarcity and its Influences on Consumer Behavior,” in Time Perception in Marketing and Social Research, ed. Gabrielle Morello, Palermo, Italy, 79-96.

	Thompson, Craig J. and Douglas B. Holt (1996), “Communities and Consumption: Research on Consumer Strategies for Constructing Relationships in a Postmodern World,” Advances in Consumer Research, vol. 23, eds. Kim P. Corfman and John Lynch, Provo, UT: Association for Consumer Research, 204-205.

	Thompson, Craig J. (1994), “Unfulfilled Promises and Personal Confessions: A Postpositivist Inquiry into the Idealized and Experienced Meanings of Consumer Technology,” Advances In Consumer Research, Vol. 21, eds. Deborah Roedder John and Chris Allen, Provo, UT; Association for Consumer Research, 104-108.

	Thompson, Craig J. (1993) “Interpretation Strikes Again, Again, and Again: A Postpositivist Reflection on Papers by Bristol and Fern, Hunt and Hoyer, and Larsen and Wright,” Advances in Consumer Research, Vol. 20, eds. Michael Rothschild and Leigh Ann McAllister, 455-457.

	Thompson, Craig (1991), “May the Circle Be Unbroken: A Hermeneutic Consideration of How Interpretive Approaches to Consumer Research are Understood by Consumer Researchers,” in Advances in Consumer Research Vol. 18, eds. Rebecca Holman and Michael Solomon, Provo, UT: Association of Consumer Research, 63-69.

	Thompson, Craig (1990), “Eureka! And Other Tests of Significance: A New Look at Evaluating Qualitative Research,” in Advances in Consumer Research, Vol. 17, eds. Marvin Goldberg, Gerald J. Gorn and Richard W. Pollay, Provo, UT: Association for Consumer Research, 25-30. 

	Thompson, Craig (1989), “The Role of Context in Consumers' Category Judgments: A Preliminary Investigation,” in Advances in Consumer Research, Vol. 16 ed. Thomas Srull, Provo, UT: Association for Consumer Research, 542-547.

	Thompson, Craig (1989), “Machines and Melodies: Reliability and Validity in Qualitative Research,” Proceedings of the American Psychological Association (Division 23), ed. David Schumann, Atlanta, GA: American Psychological Association, 187-192.  

	Thompson, Craig (1989), “Can You Take the Marketing Scientist Out of Marketing Science?: A Consideration of the Context of Discovery-Context of Justification Distinction,” in Marketing Theory and Practice, ed. Terry Childers et al., Chicago: American Marketing Association, 161-164.

	Speck, Paul S., David W. Schumann, and Craig Thompson (1988), “Celebrity Endorsements: Scripts, Schemas, and Roles: Theoretical Framework and Preliminary Tests,” Advances in Consumer Research, Vol. 15, ed. Michael Houston, Provo, UT: Association for Consumer Research, 69-76. 


Books and Book Chapters

Thompson, Craig J. (2020), “Risk,” in The Dictionary of Coronavirus Culture, eds. Alan Bradshaw and Joel Hietanan, London: Repeater Books, e-book.

Arnould, Eric, Craig Thompson, and Melea Press (2020), “Consumer Culture Theory: An Anthropological Contribution to Consumption Studies,” in The Routledge Companion to Anthropology and Business, eds. Raza Mir and Anne-Laure Fayard, New York: Routledge, 18-31.

Arnould, Eric J. and Craig J. Thompson (2019), “Consumer Culture Theory,” in Oxford Handbook of Consumption, eds. Frederick F. Wherry and Ian Woodward, New York, NY: Oxford University Press, 95-126.

Thompson, Craig J. (2018), “How Can you Get to Know the True Identity of Your Target Market?,” in Mapping Out Marketing: Navigation Lessons from the Ivory Trenches,” eds. Ronald Paul Hill, Catherine Mary Lamberton, and Jennifer Swartz, New York: Routledge, 31-34. 

Arnould, Eric J. and Craig J. Thompson, eds. (2018), Consumer Culture Theory, Sage.

Arnould, Eric J. and Craig J. Thompson (2018), “Introduction: What is Consumer Culture Theory,” in Consumer Culture Theory, eds. Eric J. Arnould and Craig J. Thompson, Thousand Oaks, CA. Sage, 1-16.

Thompson, Craig J., Debbie MacInnis, and Eric J. Arnould (2018) “Linking CCT and Consumer Research: Consumers’ Mobilization of Co-Created Resources,” in Consumer Culture Theory, eds. Eric J. Arnould and Craig J. Thompson, Thousand Oaks, CA. Sage, 318-346.

Thompson, Craig J. (2018), “Performing Disruptive Tastes: Toward an Ontology of Reflexive Consumer Agency,” in Taste, Consumption, and Markets, eds. Zeynep Arsel and Jonathan Bean, New York: Routledge, 153-172. 

Thompson, Craig J. (2018), “Producing Foucauldians: Consumer Culture (and Consumer Culture Theorists) as Constituted through the Analytics of Power,” in Canonical Authors in Consumption Theory, eds. Søren Askegaard and Benoît Heilbrunn, New York: Routledge, 212-220.

Arnould, Eric J. and Craig J. Thompson (2015), “CCT: Ten Years Gone (and Beyond),” in Research in Consumer Behavior Volume 17, eds. Anastasia Thyroff, Jeff B. Murray, and Russell W. Belk, Bingley, UK: Emerald Group Publishing, 1-21.

Schor, Juliet B. and Craig J. Thompson, eds. (2014) Sustainable Lifestyles and the Quest for Plenitude: Case Studies of the New Economy, New Haven, CT: Yale University Press.

Thompson, Craig J. and Juliet B. Schor (2014), “Cooperative Networks, Participatory Markets, and Rhizomatic Resistance: Situating Plenitude within Contemporary Political-economy Debates,” in Sustainable Lifestyles and the Quest for Plenitude: Case Studies of the New Economy, eds. Juliet B. Schor and Craig J. Thompson, New Haven, CT: Yale University Press, 233-249.

Schor, Juliet B. and Craig J. Thompson (2014), “Practicing Plenitude: An Introduction,” in Sustainable Lifestyles and the Quest for Plenitude: Case Studies of the New Economy,  eds. Juliet B. Schor and Craig J. Thompson, New Haven, CT: Yale University Press, 1-25.

Thompson, Craig J. and Melea Press (2014), “How Community Supported Agriculture Facilitates a Re-embedding and Re-territorializing of Sustainable Consumption Practices,” in Sustainable Lifestyles and the Quest for Plenitude: Case Studies of the New Economy, eds. Juliet B. Schor and Craig J. Thompson, New Haven, CT: Yale University Press, 125-147.

Arnould, Eric J. and Craig J. Thompson (2014), “Writing Consumer Culture, Writing B-School,” in Sourcebook of Anthropology in Business, eds. Patti Sunderland and Rita Denny, Walnut Creek: CA: Left Coast Press, 116-134.

Thompson, Craig J. (2014), “Russ Belk’s (Belkian) Perspective on Discipline and Liberation in Consumption: A Convergence of the Cosmopolitan and the Carnivalesque —Editor’s Introduction,” in Legends in Consumer Behavior—Russell Belk, Vol. 9: Discipline and Liberation in Consumption, ed. Craig J. Thompson, Thousand Oaks, CA: Sage, XXI-XXVII.
Thompson, Craig J. (ed.) (2014), Legends in Consumer Behavior—Russell Belk, Vol. 9: Discipline and Liberation in Consumption, Thousand Oaks, CA: Sage.

Tambyah, Siok Kuan and Craig J. Thompson (2013), “Social Branding and the Mythic Re-Invention of Ethnic Identity,” in Identity and Consumption, eds. Russell W. Belk and Ayalla A. Ruvio, New York: Routledge, 325-335.

	Arnould, Eric and Craig J. Thompson (2007), “Consumer Culture Theory (and We Really Mean Theoretics): Dilemmas and Opportunities Posed by an Academic Branding Strategy,”  in Consumer Culture Theory, Vol. 11 of Research in Consumer Behavior, eds. Russell Belk and  John F. Sherry, Jr., Oxford, UK: Elsevier, 3-22.
	
Tian, Kelly and Craig J. Thompson (2007), “Reaping Identity Meanings from an Agrarian Past: Southern Harvesters of Commercially Cultivated Regional Heritage,” in Consumer Culture Theory, Vol. 11 of Research in Consumer Behavior, eds. Russell Belk and  John F. Sherry, Jr., Oxford, UK: Elsevier, 261-296.

Thompson, Craig J. (2004) “Dreams of Eden: A Critical Reader-Response Analysis of the Mytho-Ideologies Encoded in Natural Health Advertisements,” in Elusive Consumption: Tracking New Research Perspectives, eds. Karin Ekstrom and Helene Brembeck, Oxford: Berg, 175-204. 
	
Thompson, Craig J. (2000), “A New Puritanism,” in Do Americans Shop Too Much?, eds. Joshua Cohen and Joel Rogers, Cambridge, MA; Beacon Press, 69-74.

	Thompson, Craig J. (2000), “Postmodern Consumer Goals Made Easy,” in The Why of Consumption, eds. S. Ratneshwar, Cynthia Huffman, and David Mick, New York: Routledge, 120-139.

Thompson, Craig J. (2000), “Going Out in a Blaze of Glory: Southern White Trash Retrospections on my Personal Relationship with Jesus, Hank Williams, Elvis Presley, and a Pentecostal-Elvis-Impersonating-Professional-Wrestling-Snake-Handling-Minister-who-Sang-Hank-Williams’-Songs,” in Imagining Marketing: Art, Aesthetics, and the Avant-Garde, eds., Stephen Brown and Anthony Patterson, New York: Routledge, 214-231.

	Thompson, Craig J. (1998), "Show Me The Deep Masculinity: Jerry Maguire's Postmodernized Identity Crisis and the Romantic Revitalization of Patriarchy (or the Mythopoetic Subtext of Relationship Marketing)," in Romancing the Market, ed. Stephen Brown, London: Routledge, 56-73.

	Thompson, Craig J. (1998), “Living the Texts of Everyday Life: A Hermeneutic Perspective on the Relationships between Narrative and Life-world Structures,” in Representing Consumers: Voices, Views, and Visions, ed. Barbara B. Stern, New York: Routledge, 127-155.   

	Thompson, Craig J., Eric J. Arnould, and Barbara Stern (1997), “Exploring the Différance: A Postmodern Approach to Paradigmatic Pluralism in Consumer Research,” in Consumer Research: Postcards from the Edge, eds. Stephen Brown and Daruch Turley, London: Routledge, 150-189. 

	Pollio, Howard R., Tracy B. Henley, and Craig J. Thompson (1997), The Phenomenology of Everyday Experience, Cambridge, UK: Cambridge University Press. 


Book Reviews

Thompson, Craig J. (2009), “The Ambivalence of Emotional Capitalism,” [Review of Saving the Modern Soul: Therapy, Emotions, and the Culture of Self-Help by Eva Illouz (2008), Berkeley, CA: University of California Press], Journal of Consumer Culture, 10 (March), 152-156.

Academic Presentations

Isisag, Anil Isisag and Craig J. Thompson (2021), “Capitalizing on Competitor’s Doppelgänger Brand Images: Insights from the Mobile Dating Apps Market​,” presentation given at the (virtual) Association for Consumer Research Annual Conference, Seattle, WA, October 29, 2021. 

Thompson, Craig J. (2021), “The Ontology of Knowledge Markets: From Neoliberalized to Reflexive Modernized Praxis,” presentation give at the 2021 RMIT CCT Conference, hosted by RMIT University, Melbourne, Australia, February 18.

Thompson, Craig J. (2020), “Rethinking Consumers’ Proactive Risk Taking: Reflexive Modernization and the Quest for Preparatory Challenges,” Presentation given to the Marketing department at Lancaster University School of Management, October 29, 2020. 

Thompson, Craig J. and Anil Isisag (2020), “Why Do Consumers Risk ‘Xtreme’ Fitness: A Reflexive Modernist Analysis of CrossFit’s Marketplace Culture,” presentation given at the (virtual) Association for Consumer Research Annual Conference, Paris, France, October 2, 2020. 

Thompson, Craig J. and Anil Isisag (2019), “Beyond Self-Optimization and Ritualistic Risk-Taking: Consumers’ Adoption of CrossFit in an Age of Liquid Fear,” presentation given at the 14th Annual Consumer Culture Theory Conference, Concordia University, Montreal, Canada, July 18th, 2019.

Thompson, Craig J. and Anil Isisag (2018), “For the Unknown and the Unknowable”: The Rise and Reconfiguration of the CrossFit Brand as a Post-9/11 Mythos,” presentation given at the Association for Consumer Research Annual Conference, Dallas TX, October 12, 2018.  

 Thompson, Craig J. (2017), “Presidential Address: CCT in the Age of Data Analytics,” plenary talk given at the 13th Annual Consumer Culture Theory Conference, Southern Denmark University, Odense, DK, June 30th, 2018. 

Thompson, Craig J. (2017), “Consumer Research in the Age of Neoliberal Discontinuities: Incitements to Intellectual Edgework,” Fellows Address given at the Association for Consumer Research Annual Conference, San Diego, CA, October 26, 2017.  

Thompson, Craig J. and Ankita Kumar (2017), “Beyond Consumer Responsibilization: Actually Existing Neoliberal Governmentality and the Production of Ethical Authority in Political Consumerism,” presentation given at the 12th Annual Consumer Culture Theory Conference, Irvine, CA, July 10th, 2017.

Thompson, Craig J. (2017), “Disneyization is Not the Problem: A Critical Reflection on the Hyperreal Heteroglossia,” presentation given at the 12th Annual Consumer Culture Theory Conference, Irvine, CA, July 10th, 2017.

Thompson, Craig J. and Ankita Kumar (2016),” Political Consumerism as Neoliberal Therapy: How an Actually Existing Neoliberalism Produces Entrepreneurial Passion,” presentation given at the Annual Association for Consumer Research Conference, Berlin, Germany, October 29, 2016.

Thompson, Craig J. and Tuba Üstüner (2016), “Craving Identity: Towards a Reflexive Sociology of Taste,” presentation given at the 11th Annual Consumer Culture Theory Conference, Lille, France, July 8th, 2016.

Thompson, Craig J. and Ankita Kumar (2015), “Branding Social Movements: What is Consumer Activism in the Age of Neo-Liberal Governmentality?, presentation given at the 10th Annual Consumer Culture Theory Conference, University of Arkansas, Fayetteville, AK, June 19th, 2015. 

Thompson, Craig J. (2014), “Consumer Culture Theory: A Reflection on the Branding of Identity,” Keynote speech given at the Society for Marketing Advancement Annual Conference, New Orleans, LA, November 7, 2014.

Thompson, Craig J., Gokcen Coskuner-Balli, and Doug Holt (2014), “Hegemonic Masculinity and the Ideological Allure of Retrosexual Marketplace Myths,” presentation given at the 9th Annual Consumer Culture Theory Conference, University of Aalto, Helsinki, Finland, June 26-29.

Thompson, Craig J. and Juliet Schor (2014), "Can Market Based Alternatives be Transformative?: Plenitude, Participatory Markets, and Rhizomatic Resistance," American Sociological Association Annual Conference, San Francisco, CA, August 16-19, 2014.

Thompson, Craig J. and Tuba Üstüner (2013), “Becoming a Derby Grrrrl: Marketplace Performativities and the Normalization of Gender Transgression” presentation given to Royal Holloway University and Cass Business School, London, December 13. 

Thompson, Craig J. and Tuba Üstüner (2013), “Becoming a Derby Grrrrl: Marketplace Performativities and the Normalization of Gender Transgression” presentation given to the Chicago Consumer Culture Consortium (C4), hosted by DePaul University, December 6.

Humphreys, Ashlee and Craig J. Thompson (2012), “Oil Spills as Disaster Myths: Grotesque Realism in Postmodern Consumer Culture,” presentation given at the 7th Annual Consumer Culture Theory Conference, Oxford University.

Thompson, Craig and Melea Press (2011), “How Community Supported Agriculture Facilitates a Re-embedding and Re-territorializing Vision of Sustainable Consumption,” presentation given at the Social Innovations for Sustainable Lifestyle Symposium, Boston College, October 21-22. 

	Üstüner, Tuba and Craig Thompson (2011), “How Marketplace Performances Produce Interdependent Status Games and Contested Forms of Symbolic Capital,” presentation given at the Annual Conference of the Association of Consumer Research, St. Louis, MO.

Üstüner, Tuba and Craig Thompson (2010), “How Servicescape Figurations Mediate Socio-cultural Differences Between Consumers and Aesthetic Laborers, presentation given at the 2010 European Conference of the Association of Consumer Research, London.

Arnould, Eric, Craig Thompson, and Markus Giesler (2010), “Three Waves of CCT: On Transcending Anachronistic Rhetorical Conventions,” presentation given at the 5th Annual Consumer Culture Theory Conference (CCT5), Madison, WI.

Thompson, Craig J. (2009), “Consumer Identity in a CCT Frame,” presentation given at the presentation given at the 10th Annual Association for Consumer Research Doctoral Symposium, Pittsburgh, PA. 

Thompson, Craig J. (2009), “Positioning Research for Top-Tier Journals,” presentation given at the presentation given at the 10th Annual Association for Consumer Research Doctoral Symposium, Pittsburgh, PA. 

Thompson, Craig, Marius K. Luedicke, and Markus Giesler (2009), “Why the Jeremiad against Consumerism Doesn’t Reduce Consumption,” presentation given at the 4th annual Consumer Culture Theory Conference, Ann Arbor, Michigan.

Thompson, Craig J. (2009), “Seeking the Holy of Grail of Theoretically Innovative Interpretations,” presentation given at the 4th biennial Qualitative Data Workshop hosted by the Ross School of Business, University of Michigan.
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