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	[bookmark: _Hlk80263791]Instructional Mode and How Credits are Earned


This 3-credit course is taught in a learning environment that employs face-to-face activities supported by online instructional resources.  The class meets for two 75-minute class periods each over the academic semester and carries the expectation that students will work on course learning activities (reading, videos, tutorials, writing, problem sets using the online homework management system, studying, etc.) for about 2-hours out of the classroom prior to every class period and approximately 1 hours subsequent to each class period.  The daily schedule at the end of the syllabus (along with the calendar on our Canvas site) includes more information about meeting times and expectations for student work.

This course meets the regular and substantive student-instructor interaction requirements by meeting in a face-to-face class session for two 75-minute periods each week on the days/times noted at the start of the syllabus.  Instructors will provide direct instruction on the class material, provide feedback, answer questions and facilitate groupwork and student discussion.

STUDENTS’ RULES, RIGHTS & RESPONSIBILITIES
	Prerequisites


Students should have successfully completed AIS 100, Introductory Accounting, or its equivalent before enrolling in this course. Concurrent enrollment with AIS 100 is not permitted. You must be officially registered for this course or you will not receive a grade under any circumstances.

	[bookmark: _Hlk80263859]Teaching & Learning Data Transparency


The privacy and security of faculty, staff and students’ personal information is a top priority for UW-Madison. The university carefully evaluates and vets all campus-supported digital tools used to support teaching and learning, to help support success through learning analytics, and to enable proctoring capabilities. View the university’s full teaching and learning data transparency statement.
 
	Privacy of Student Records & Use of Audio Recorded Lectures


Lecture materials and recordings for this course are protected intellectual property at UW-Madison. Students in this course may use the materials and recordings for their personal use related to participation in this class. Students may also take notes solely for their personal use. If a lecture is not already recorded, you are not authorized to record my lectures without my permission unless you are considered by the university to be a qualified student with a disability requiring accommodation. [Regent Policy Document 4-1] Students may not copy or have lecture materials and recordings outside of class, including posting on internet sites or selling to commercial entities. Students are also prohibited from providing or selling their personal notes to anyone else or being paid for taking notes by any person or commercial firm without the instructor’s express written permission. Unauthorized use of these copyrighted lecture materials and recordings constitutes copyright infringement and may be addressed under the university’s policies, UWS Chapters 14 and 17, governing student academic and non-academic misconduct.
	Diversity and Inclusion


Diversity is a source of strength, creativity, and innovation for UW-Madison. We value the contributions of each person and respect the profound ways their identity, culture, background, experience, status, abilities, and opinion enrich the university community. We commit ourselves to the pursuit of excellence in teaching, research, outreach, and diversity as inextricably linked goals. The University of Wisconsin-Madison fulfills its public mission by creating a welcoming and inclusive community for people from every background – people who as students, faculty, and staff serve Wisconsin and the world. 

We, the instructors, commit to conducting this class in a way that is inclusive of all students.  If you have any concerns or feedback as we progress throughout the semester, please reach out to your instructor or the faculty coordinator.  
	Accommodations for Students with Disabilities


The University of Wisconsin-Madison supports the right of all enrolled students to a full and equal educational opportunity. The Americans with Disabilities Act (ADA), Wisconsin State Statute (36.12), and UW-Madison policy (UW-855) require the university to provide reasonable accommodations to students with disabilities to access and participate in its academic programs and educational services. Faculty and students share responsibility in the accommodation process. Students are expected to inform faculty [me] of their need for instructional accommodations during the beginning of the semester, or as soon as possible after being approved for accommodations. Faculty [I], will work either directly with the student [you] or in coordination with the McBurney Center to provide reasonable instructional and course-related accommodations. Disability information, including instructional accommodations as part of a student's educational record, is confidential and protected under FERPA. (See: McBurney Disability Resource Center)

	Summary of Course Objectives


The objective of this course is to provide an understanding of how managerial accounting principles and tools can contribute to successful implementation of an organization’s strategy. The course provides an overview of strategic performance measurement in conjunction with the Balanced Scorecard as an example of a framework that integrates critical performance measurement perspectives—financial, customer, internal processes, and learning and growth—to achieve an organization’s strategic goals. Performance measurement in such a framework includes not only financial accounting information, but also critical nonfinancial metrics. We will examine specific components of the Balanced Scorecard by addressing such issues as the interface between financial and nonfinancial information for decision-making, planning, continuous improvement, and performance evaluation. Traditional methods of costing products and services will be contrasted with a contemporary approach called activity-based costing. We will discuss examples of how activity-based costing provides insight and information for process improvement, product mix decisions, and profitability analysis for products, services, orders, and customers. The course also covers quantitative and behavioral aspects of budgeting as a planning and feedback tool. The course concludes with a discussion of responsibility center performance evaluation.
	Learning Outcomes 


The Department of Accounting and the Wisconsin School of Business articulate specific learning outcomes that we want students to achieve across five dimensions: Knowing, Doing, Being, Inspiring and Networking.  The broad definition of each learning outcome is described in the matrix below.  Each of the activities in this course and in the accounting program is aimed at achieving these learning outcomes as designated throughout the syllabus. Throughout the course, we will discuss topics relevant to enhancing a Global Mindset and other professionalism outcomes.

AIS 211 Learning Outcomes:
	1. Students will understand how managerial accounting principles and tools are critical to the successful design and implementation of an organizational strategy. (K, D)

	2. Students will explain how behavioral issues can affect the design of performance measurement systems and achievement of the organization’s objectives. (K)

	3. Students will integrate strategic financial and nonfinancial performance metrics into an integrated performance measurement framework such as the Balanced Scorecard’s four performance measurement perspectives: financial, customer, internal processes, and learning and growth. (K, D)

	4. Students will appropriately apply cost-related concepts to planning, performance evaluation, and decision-making (e.g., product mix, outsourcing, pricing, incentive schemes, and budgeting). (K, D)

	5. Students will calculate costs based on various cost system design choices, and understand the implications of choices in designing cost management systems for products, services, customers, and other business segments. In particular, design choices must be made on how to assign indirect costs. (K, D)

	6. Students will evaluate and articulate the opportunities and challenges when balancing environmental and social objectives with financial performance. (K)

	7. Students will recognize ethical issues in business, particularly as applied to the design of performance measurement and incentive schemes within the scope of management accounting. (B)

	8. Students will recognize how to successfully apply management accounting tools and concepts to various business disciplines and the increasingly complex business environment. (B)



	Your Responsibilities


The objective of the course is to help prepare you to succeed in your career – whether it be in accounting, business, or in a non-business career where you need to be able to analyze how well you or your organization are doing. Although your instructor and various other resources are available to assist you, ultimately, you alone are accountable for the grade you receive in the course. In order to facilitate your success in this course in building a foundation for your academic and career success, we suggest the following:

1. Plan on spending a minimum of 2 hours of time preparing for each class.
2. Let your instructor know, in advance, if you will miss a class and the reason for missing the class.
3. Come prepared each day with questions.  You will do better in the class if you are prepared each day and come with questions about things you do not understand.  The class period will involve a minimal amount of lecture, and instead will involve significant amounts of activities and discussions.   Successful completion of these activities will require that you complete and understand the pre-class assignments.
4. Do your own work.  In this course, you are allowed and encouraged to discuss assigned and unassigned homework. However, the work you submit must be your own. Thus, no student's qualitative responses should be identical or very similar to anyone else's answers. Submitting work that is not your own is a violation of the academic misconduct policy of the University.
5. Adhere to the University and Business School Code of Conduct regarding your responsibilities – including (i) not cheating and (ii) referring others who cheat to your TA and/or the faculty coordinator.

	Class Format


Class sessions will be devoted to answering questions from pre-class assignments, presentation of new concepts, discussion of examples and the assigned problems and cases. Given the emphasis on discussion, it is your responsibility to come to class with the Pre-Assignment for the day completed. Prior to doing the Pre-Assignment, you should do the Interactive Tutorial. This provides a useful, lecture style overview presentation of the chapter with questions inserted to improve your retention.     We then recommend beginning the Pre-Assignments, and read the chapter sections as you encounter issues with Pre-assignments.   Nearly all Pre-Assignment items have accompanying walk-through videos. By thoroughly preparing for each class, you will help yourself and the rest of the students.   

Because of the volume of information, we may not have time to address all of the points that are covered in the text, homework, and interactive tutorials during class. Likewise, we may not have time to discuss every assigned homework problem. 

Finally, if you do not feel that you are learning enough from the class, if you would like to cover a specific topic in class, or if you are running into problems, PLEASE SPEAK UP! Let us know and we will do our best to help. Do not wait until the end of the semester! It is very important to us that you get as much out of this class as possible.

	Text


Materials for this course are drawn from one required textbook along with additional case materials posted in Canvas.

Weygandt, Kimmel, Kieso, Managerial Accounting: Tools for Business Decision Making, 8th ed., with WileyPlus (Wiley 2018 (ISBN-9781119498728).  This book is accompanied by videos, tutorials, and online homework that is provided via the Canvas course website.  You have two purchase options.

Option 1: Loose-leaf book and software code.   At the UW bookstore you can purchase a loose-leaf copy of the textbook along with a source code which will give you access to the course materials.  This also will provide you with an etext which can be viewed online, as well as downloaded onto electronic devices.

Option 2: Software code only.  You are not required to purchase a paper copy of the Weygandt textbook.    Within WileyPlus, on the Canvas course website, you can purchase a code.  Simply follow the steps below for “REGISTERING IN WILEYPLUS”.   When you follow the steps, if you do not have a code, it will direct you to a site where you can purchase a code.   This will give you access to all of the electronic materials for this course, including an e-textbook that can be read either online or downloaded onto your electronic devices.    

STEPS FOR REGISTERING IN WILEYPLUS
Step 1: Login to your school’s Canvas Learning Management System. 
Step 2: Click on any WileyPlus content link in Modules, Assignments, or the syllabus area. • If the link is set to open in a new window, click on the launch button to open a new browser tab. Step 3: Create your user profile. • This is a one-time identification; • If you already created a user profile, proceed as existing user; • If you would like to remain anonymous, click “Skip and Stay Anonymous”. 
Step 4: Enter your activation code. • It will be sent to your email address. 
Step 5: Once you claim your account, click into your course.

	Course Resources


The Canvas course website includes the syllabus, chapter notes and important news and announcements regarding the class throughout the semester, as well as announcements of the exam dates, times, and locations.  All assigned homework will be completed in Canvas and submitted to instructors electronically.   

Office Hours
Instructors will hold weekly office hours as described on the first page of the syllabus.  During office hours, students may check homework solutions, ask questions, and discuss any other aspect of the course with the instructor. Please take advantage of this resource. If these hours conflict with your schedule, arrange to meet with the instructor at a time that is mutually convenient.  In addition to instructor office hours, the faculty coordinator will be available by appointment to answer questions.

Discussion Board 
If you have questions regarding homework, they should be posted within the Canvas Discussion area rather than email.  If you have issues of a personal nature, as opposed to homework questions, please email the instructor rather than using the discussion board.   A specific space has been created for each assignment, as well as a general area for other questions in each chapter.  At a minimum, instructors will monitor the discussion board each morning and evening.  We guarantee a 24-hour response time, although it will normally be shorter.  It is strongly encouraged for students to respond to questions posted by other students!  These discussions will be monitored by instructors for accuracy, but many times, students do a GREAT job at explaining their thought process to other students.

	Performance Assessment


Your grade will depend on your overall performance against a standard of excellence that we have held in the School of Business for a number of years. The determination of the cut-off grades is dependent on the difficulty of each exam, your performance on the exams, and your performance in class. Final grades will be curved so that the School of Business grade policy is followed (mean GPA for the course falls around a 3.0).

Final course grades will be based on the following components: 
	Exam 1, Friday, February 25th (5:45 – 7:15p)   
	17%

	Exam 2, Friday, April 1st (5:45 – 7:15p)
	17%

	Cumulative Final Exam, Thursday, May 12th (7:25 – 9:25p)
	24%

	    Exam Subtotal
	58%

	Quizzes
	17%

	Homework (assigned)
	10%

	Attendance and Professionalism
	5%

	Current Event Submission
	5%

	In-Class Cases
	5%

	Total
	100%



It should be noted that even though approximate letter grades are given following the first two exams, the letter grade received is not necessarily reflective of what the student will receive as a grade for the course. The approximate letter grades reflect only student performance on one exam, and do not include performance on past exams or in-class performance. 

Exam letter grades are only given to let the student know how they performed on that specific exam, relative to everyone else enrolled in AIS 211. Final grades for the classes are determined by each instructor under grading guidelines prepared for the class, and will be determined using the percentages identified above.

	Exams


Coverage:
The exams will draw from quizzes, assigned readings, homework and class activities. To be successful the student must master the homework. However, we will attempt to not simply ask students to rework problems they have already prepared.    Some exam questions will be drawn from the readings/interactive tutorials.

Books or other reference materials are not allowed during the exams. 

Calculators: 
Calculators may be used during the exams and you must use a non-programmable calculator. Cell phone calculators will not be allowed. Be sure your calculator works since no allowances can be made if a calculator fails during an exam. Backup calculators are allowed. Students will not be allowed to ask any questions regarding interpretation of the exam questions during the exam. 

Scheduling:
Review the exam schedule at the end of this syllabus for any conflicts with the scheduled exams. Exam conflicts must be communicated to the course coordinator and your instructor within two weeks of the BEGINNING of the semester to work out an alternate arrangement; otherwise, it will be assumed that you have no conflicts with the exams.  Additionally, if you are a McBurney student and require alternative accommodations, we ask that you inform your instructor and the course coordinator within two weeks of the beginning of the semester.

If a last minute emergency arises that creates an exam conflict, contact the course coordinator immediately via email (before the exam). If the course coordinator determines that you are absent from an exam for cause (e.g., an unexpected emergency), then you may be given a make-up exam. Alternatively, the course coordinator may choose to re-weight your remaining exams. If you are absent from an exam without cause, you will receive a 0 on the exam.

If conflicts arise over the timing of the final exam due to block exam times set by the Registrar’s office, accommodation for an alternative final exam will be made. Note that you will not be permitted to miss any exam in this course because of travel plans, unless the travel is university-sponsored (e.g., student-athlete travel for a competition).

	Quizzes


[bookmark: _Hlk61967648]There will be three open-book/note quizzes throughout the semester as noted on the schedule below.  The quizzes will be given via Canvas (proctored by Honorlock) and will be available between the hours of 8:00am – 8:00pm CST on Fridays.  You will have a 1-hour window of time to complete the quiz once you begin such that you must start the quiz by 7:00pm CST to ensure you have the full hour.  The quizzes will offer an opportunity to revisit areas of each chapter while also helping you prepare for each of the exams.  Quizzes are to be completed individually; you are NOT allowed to work with classmates on the quiz.  For this reason, we will use the Honorlock Proctoring system.
	Homework


Pre/post assignments for all chapters must be completed electronically within Canvas by the date and time shown on the syllabus. 

Students will receive three attempts to complete each pre-chapter question and three attempts to complete each post-chapter question.  Answers to each question are visible in Canvas after you have completed your submission.

Late homework.  If a student does not complete the homework in Canvas by the assigned due date, 50% credit will be given to the student for that assignment if it is completed before the end of the semester.  Note that no exceptions will be made for technical difficulties experienced with the Wiley website.  Homework assignments are posted in advance so that you can plan accordingly.  The late homework policy ONLY relates to the WileyPlus homework and does not extend to other assignments such as in-class cases or current events.

	Current Events


Each student is responsible for summarizing two current event articles and submitting them via the Canvas Course for grading.  The goal of this assignment is to demonstrate the broad impact of the topics we are covering in this course.  Be creative!  Consider how the topics we are learning will impact your future career path.  Each submission must summarize the chosen article and describe how it relates to a topic in the course.  Each student is eligible for extra credit of 1% of course percentage points for volunteering to present your article summary to the class.  Each student may only do ONE presentation; presentations must be no longer than 5-minutes.  You must sign-up in advance if you plan to present.

	In-Class Cases


There will be three ‘in-class’ cases that you will work through during class in groups.  The goal of these cases is to provide an expanded example of how to apply the content from the textbook to a real-world scenario.  These cases are graded based on completion.  If you have an excused absence the day of the case (communicated to your instructor BEFORE class), you may complete the case individually for credit.  Unexcused absences will NOT receive credit for the case.

	Attendance & Professionalism


**While participation and in-class engagement are an important component of this course, we understand that we are operating in unique times.  The health and welfare of our students, faculty, staff and the full campus community are paramount.  As in any other semester, if you are sick and unable to attend class, we will make allowances regarding due dates, etc.  Transparent and proactive communication with your instructor is critical to ensure we are supporting all students’ success in this class.  If you are unable to attend class, for any reason, please notify your instructor as soon as you are able.**

Regular attendance and engagement in class discussion is expected (and will be tracked).  Engagement with your instructor and classmates is important to achieve the learning outcomes for this course.

You will be deemed absent for cause only under extenuating circumstances. Job interviews and planned travel (except university-sponsored travel) do not constitute extenuating circumstances. You should schedule vacations, family events, and job interviews so that they do not conflict with the course. 

The following factors are considered in the class attendance and professionalism points assigned by your instructor:
· Attendance and proactive communication when you are unable to attend class
· Volunteering answers to questions or asking questions that help clarify material or stimulate useful discussion.  This can be done:
· ‘Live’ during the face-to-face or virtual sessions
· Through the online discussion boards in Canvas
· During office hours
· Engagement in group activities and discussions.
· Attending office hours
· Participating in a respectful and inclusive classroom environment; showing respect to your instructor and fellow classmates.

Behaving as a professional is expected in this course and in the Wisconsin School of Business. The Wisconsin BBA Honor Code states that professionalism is “a demonstrated effort to be respectful, courteous, and conscientious at all times.” Arriving late, leaving early, side conversations during lecture or class discussions, inappropriate content in the chat or discussion forums are disruptive to the class.  All students are expected to help create a respectful and inclusive classroom environment, including showing respect to your instructor and fellow classmates.  Any student disrupting the class will, at a minimum, be asked to leave and will see a reduction in their points allocated to professionalism.

	Academic Integrity and Academic Misconduct


By virtue of enrollment, each student agrees to uphold the high academic standards of the University of Wisconsin-Madison; academic misconduct is behavior that negatively impacts the integrity of the institution. Cheating, fabrication, plagiarism, unauthorized collaboration, and helping others commit these previously listed acts are examples of misconduct which may result in disciplinary action. Examples of disciplinary action include, but is not limited to, failure on the assignment/course, written reprimand, disciplinary probation, suspension, or expulsion.

Academic misconduct includes plagiarism. Plagiarism, as defined in the Merriam-Webster dictionary, means to steal and pass off the ideas or words of another as one’s own, to use another’s production without crediting the source, to commit literary theft, or to present as new and original idea or product derived from an existing source.  That means if you use someone else’s work as your own, copy words or ideas from someone else without providing credit to the source, or copy sentences and only change a few words from another source without giving credit you are committing plagiarism. 

We will treat any instances of dishonesty very seriously and we will follow the procedures outlined in UWS Chapter 14. Actions that can be taken against a student include failure in the course and permanent record in the student’s file. Please review the UW Academic Misconduct Policy and ask the course coordinator if you have any questions.


	Course Schedule 

	Day
	 
	Chapter & Content
	 
	Pre-Assignment (Due at 9:30am CST on the day of class)
	 
	Post-Assignment (Due Sunday Evening at 11:59pm)
	 

	Tuesday
	25-Jan
	Welcome & Introductions
	 
	None
	 
	 
	 

	Thursday
	27-Jan
	Ch. 1, Managerial Accounting Introduction
	 
	None
	 
	 
	 

	Sunday
	30-Jan
	Chapter 1 Post Assignment
	 
	 
	 
	Syllabus Quiz, Introductory Discussion Post, P1-5
	 

	Tuesday
	1-Feb
	Ch. 2, Job Order Costing
	 
	E2-2, E2-4
	 
	 
	 

	Thursday
	3-Feb
	Ch. 2, Job Order Costing
	 
	E2-5, E2-7, E2-9
	 
	 
	 

	Sunday
	6-Feb
	Chapter 2 Post Assignment
	 
	 
	 
	P2-3
	 

	Tuesday
	8-Feb
	Ch. 4, Activity Based Costing
	 
	E4-1, E4-4
	 
	 
	 

	Thursday
	10-Feb
	Ch. 4, Activity Based Costing
	 
	E4-6, BE4-11, E4-16
	 
	 
	 

	Sunday
	13-Feb
	Chapter 4 Post Assignment
	 
	 
	 
	P4-2
	 

	Tuesday
	15-Feb
	Ch. 5, Introduction to Cost-Volume-Profit
	 
	E5-1, E5-5
	 
	 
	 

	Thursday
	17-Feb
	Ch. 5, Introduction to Cost-Volume-Profit
	 
	E5-10, E5-17, E5-14
	 
	 
	 

	Friday
	18-Feb
	ONLINE QUIZ via CANVAS: Chapters 1, 2, 4 & 5, Available 8:00am - 8:00pm, CST
	 

	Sunday
	20-Feb
	Chapter 5 Post Assignment
	 
	 
	 
	P5-5
	 

	Tuesday
	22-Feb
	Ch. 5A, Regression
	 
	BE5-13 (Excel)
	 
	N/A
	 

	Thursday
	24-Feb
	In-Class Office Hours
	 
	 
	 
	 
	 

	Friday
	25-Feb
	Exam #1, Chapters 1, 2, 4, 5  (5:45 - 7:15pm)  Location, TBD

	Tuesday
	1-Mar
	Ch. 6, Cost-Volume-Profit, Add'l Issues
	 
	E6-2, E6-9
	 
	 
	 

	Thursday
	3-Mar
	Ch. 6, Cost-Volume-Profit, Add'l Issues
	 
	E6-10, E6-12, E6-14
	 
	 
	 

	Sunday
	6-Mar
	Chapter 6 Post Assignment
	 
	 
	 
	P6-6 
	 

	Tuesday
	8-Mar
	Ch. 7, Incremental Analysis
	 
	E7-2, E7-5
	 
	 
	 

	Thursday
	10-Mar
	Ch. 7, Incremental Analysis
	 
	E7-11, E7-13, E7-15
	 
	 
	 

	Sunday
	20-Mar
	Chapter 7 Post Assignment
	 
	 
	 
	E7-17, P7-1
	 

	Tuesday
	22-Mar
	Ch. 8, Pricing
	 
	E8-5, E8-10
	 
	 
	 

	Thursday
	24-Mar
	Ch. 8, Pricing
	 
	E8-11, E8-16
	 
	 
	 

	Friday
	25-Mar
	ONLINE QUIZ via CANVAS: Chapters 6 -8, Available 8:00am - 8:00pm, CST
	 

	Sunday
	27-Mar
	Chapter 8 Post Assignment and Current Event
	 
	 
	 
	P8-1, P8-4, Current Event
	 

	Tuesday
	29-Mar
	CVP Case Study
	 
	Review Overland Case
	 
	 
	 

	Thursday
	31-Mar
	In-Class Office Hours
	 
	 
	 
	 
	 

	Friday
	1-Apr
	Exam #2, Chapters 6, 7, 8  (5:45 - 7:15pm)  Location, TBD

	Tuesday
	5-Apr
	Ch. 9, Budgetary Planning
	 
	E9-6, E9-9
	 
	 
	 

	Thursday
	7-Apr
	Ch. 9, Budgetary Planning
	 
	E9-11, E9-14, E9-17
	 
	 
	 

	Sunday
	10-Apr
	Chapter 9 Post Assignment
	 
	 
	 
	P9-3
	 

	Tuesday
	12-Apr
	Ch. 10, Budgetary Control & Resp. Acctg.
	 
	E10-4, E10-13
	 
	 
	 

	Thursday
	14-Apr
	Ch. 10, Budgetary Control & Resp. Acctg.
	 
	E10-14, E10-15, E10-18
	 
	 
	 

	Sunday
	17-Apr
	Chapter 10 Post Assignment
	 
	 
	 
	P10-1 
	 

	Tuesday
	19-Apr
	Ch. 11, Standard Costs and Variance Analysis
	 
	E11-3, E11-5
	 
	 
	 

	Thursday
	21-Apr
	Ch. 11, Standard Costs and Variance Analysis
	 
	E11-6, E11-12
	 
	 
	 

	Friday
	22-Apr
	ONLINE QUIZ via CANVAS: Chapters 9, 10, 11, Available 8:00am - 8:00pm CST

	Sunday
	24-Apr
	Chapter 11 Post Assignment
	 
	 
	 
	P11-1 
	 

	Tuesday
	26-Apr
	Balanced Scorecard: See Supplemental Materials
	 
	BSC Pre-Assign
	 
	 
	 

	Thursday
	28-Apr
	Balanced Scorecard: See Supplemental Materials
	 
	N/A
	 
	 
	 

	Tuesday
	3-May
	Ch. 12, Planning for Capital Investments
	 
	E12-1, E12-4
	 
	 
	 

	Thursday
	5-May
	Ch. 12, Planning for Capital Investments
	 
	E12-7, E12-10, E12-11
	 
	 
	 

	Sunday
	8-May
	Chapter 12 Post Assignment & Current Event
	 
	 
	 
	P12-3 
	 

	Thursday
	12-May
	Cumulative Final Exam, (7:25 - 9:25pm CST), Location TBD 






















